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Our world faces a sustainability crisis.
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Eastman’s strategy is to deliver the material 
innovation necessary to create a sustainable future

Reduce Reuse Recycle
Society must reduce consumption 
of its resources.  

Articles and systems designed 
for reuse to keep materials in 
service as long as possible. 

At the end of its useful life, 
material is considered a valuable 
feedstock, not waste. 

Requires individual consumption 
choices and innovating more 

efficient use of materials

Requires new materials to be 
developed and selected.

Requires new technology to 
recycle this material into a new 
article with a new life.



Circular economy
The only way to a sustainable future
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PET/HDPE
BOTTLES

PRODUCT DEGRADES WITH EACH CYCLE

Both technologies are necessary to enable a circular economy

MECHANICAL RECYCLING

MOLECULAR RECYCLINGMOLECULAR RECYCLING

MECHANICAL AND MOLECULAR RECYCLING







Specialty Copolyesters
w/certified recycled content

Enables recycled PET to be upgraded into specialty applications using 
existing facilities where mechanical recycling cannot be used.. 



Sustainability without Compromise.
The same tough, safe, BPA-free material you know and trust—but renewed thanks to 
Eastman’s innovative recycling technologies.

Right. Now.
Easily transition from traditional Tritan to offer up to 50% recycled content using 
existing equipment to mold and process new sustainable products.



“Success requires significant individual effort but 

serious actors also acknowledge the necessity to work 

collectively to build new markets.” 





Who is CamelBak?
CamelBak is an outdoor lifestyle brand focused on hydration and 
carry solutions. 

We will market our products to embody the interests, attitudes and 
values of our target consumers.

1

2

3 CamelBak will inspire, motivate, and empower our consumers to 
live an active lifestyle in the outdoors. 
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CamelBak’s Journey

Phil Notheis



The CamelBak Consumer

URBAN ACTIVES ADVENTURERS YOUNG ADVENTURERS ATHLETES

DEMAND MORE PERFORMANCE & MORE RESPONSIBILITY
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Sustainable Expectations
What U.S. consumers believe would make reusable sport bottles more sustainable

RecyclableMaterials Longer 
Lasting

Less env. 
impact

Don’t 
Know

18%33% 16% 12% 22%

Eastman 2020 U.S. Housewares Study
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Brand Impact
Reusable sport bottle brands using recycled plastics in their products…

Eastman 2020 U.S. Housewares Study

Are more 
trustworthy

Are brands I would 
be more loyal to

Care more about 
the environment

66% 68% 72% 71% 72% 72% 79% 81% 73%

U.S. consumers Stainless steel lovers Plastic haters
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PRODUCT

OUR COMMITMENT TO CRAFT LONG-
LASTING AND RESPONSIBLE PRODUCT 
IS ONGOING. WE WILL  CONTINUALLY 
IMPROVE THE DESIGN AND MAKE  OF 
OUR PRODUCTS BY UTILIZING 
SUSTAINABLE MATERIALS AND SMART 
MANUFACTURING PROCESSES 
WHEREVER POSSIBLE.

PEOPLE

WE WORK WITH INNOVATIVE 
PARTNERS AND FACTORIES THAT 
SHARE IN OUR COMMITMENT TO 
MANUFACTURE SUSTAINABLE 
PRODUCTS.  THE GOAL IS NOT TO 
MAKE MORE, BUT TO DO  MORE –
WITH LESS.

PLANET

THE RESPONSIBILITY OF 
SUSTAINABILITY LIES  WITH ALL OF US 
– MAKERS AND CONSUMERS. 
WHETHER THE PRODUCTS THAT WE 
CREATE OR  THE FORWARD-THINKING 
COMMUNITY WE COLLABORATE 
WITH, CAMELBAK® IS COMMITTED TO 
DRIVING POSITIVE ENVIRONMENTAL 
CHANGE.

Phil Notheis



Phil Notheis

CamelBak is very proud to introduce Tritan Renew 50% 
certified recycled content across our plastic bottle line 
starting in spring of 2021

It will be featured prominently across 12 styles and will be 
found at some of our best retail partners:



Viewed the change to a plastic bottle made from 
recycled content as very positive or positive. Only 
10% were Neutral or Unsure, and 1% was negative.

Preferred that the packaging include the name and 
logo of Tritan Renew

Said it confirmed or improved their opinion of 
CamelBak for introducing Tritan Renew.

89%

76%

87%

Market research has been very positive in support of 
Tritan Renew in the marketplace:
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In the spirit of transparency, 
consumers will have access to more 
information about CamelBak’s 
sustainability program and 
measurements system, as well as 
deeper insights into Tritan Renew 
and PRT at Eastman.

BACK
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Polling Questions



Thanks for 
attending!
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